
 

TRIUMPH FOR THE DOYLE COLLECTION AS THEY EMERGE AS SOLE IRISH 
HOTEL GROUP IN NEW STUDY RANKING TOP LUXURY HOTEL BRANDS  

Independent analysis on more than 2.25 million TripAdvisor reviews shows 
The Doyle Collection amongst the top global luxury hotel brands 

 

   
 

The Doyle Collection has ranked amongst the world’s most celebrated luxury 
hotel brands in a new study by global luxury consultants Luxury Branding.  
 
The independent analysis of more than 2.25 million public reviews on 
TripAdvisor represents one of the largest luxury study samples ever analysed in 
the hospitality industry. The study viewed how individual properties of luxury 
hotel brands are rated and measured how each one compared to other luxury 
hotels in their location. It is based on 59 luxury hotel brands covering 1,600 
properties across 135 countries. To qualify for inclusion the brand needed to 
comprise of more than one hotel and needed to operate in more than one country. 
Additionally, the majority of properties in the brand had to be commonly 
recognised as five-star. 
  
The Doyle Collection was ranked 10th in brand consistency, and 14th out of 59 for 
‘World’s Most Popular Luxury Hotel Brands’, just behind UK hotel group Firmdale 
Hotels, and worldwide luxury chain Four Seasons Hotels and Resorts, and above 
COMO and The Peninsula Hotels. They were the only Irish-owned hotel group 
ranking in the top flight of the study.  
 
CEO of The Doyle Collection, Pat King, commented, “The fact that the ranking is 
based on guest reviews really elevates it to something very special indeed. Over 
the past number of years The Doyle Collection has gone through somewhat of a 
renaissance. We have been investing heavily in our properties and branding, 
which has really meant that global recognition of our service has gone from 
strength to strength. To be ranked amongst some of the larger and more regularly 
feted luxury hotel brands is a wonderful tribute to the incredible warmth of 
welcome and attention to detail demonstrated by our team; and to represent Irish 
hospitality in the top tier is a great honour.”  
 
The Doyle Collection hotels consistently rank amongst the top in the cities in 
which they operate. Current TripAdvisor rankings place The Westbury and The 
Croke Park as third and fifth in Dublin respectively, The Kensington as 39th, The 
Bloomsbury as 50th and The Marylebone as 64th out of 1,054 hotels in London. 
The Bristol, on Bristol’s harbourside ranks 2nd in the city, whilst The Dupont 
Circle, the group’s only hotel in the US, ranks 23rd of 237 in Washington DC.  
 



 

King continues “We recognize the importance of TripAdvisor not just as a portal 
for future guests to gauge service levels and book accommodation, but also as an 
important tool to glean feedback from our guests. We understand that today’s 
traveller is always on the move, and relies on sites like TripAdvisor. We offer 
services such as express checkout; ideal for the business traveller, but the pitfall is 
that it doesn’t always give us the opportunity for guests to give feedback verbally. 
TripAdvisor fulfills that important need.” 
 

-ENDS- 
 
Notes to Editors:  
 
The Doyle Collection:  
The Doyle Collection is a carefully curated collection of eight Irish family-owned 
luxury and urban hotels located in superb central locations in London, Dublin, 
Washington DC, Cork and Bristol. 

Each hotel has a strong identity that is closely connected to its location and is unique 
in the way that has brought a cultural slice of its city into the fabric of the building and 
the guest experience. 

What binds our hotels together is the Doyle service ethos - a real warmth and 

thoughtfulness that stems from being a much loved family business. For more details 
please visit www.doylecollection.com  
 
Luxury Brands: 
Luxury Branding is an agency that provides Consulting, Creative and 
Communications services to the global luxury industry based in London. www.luxury-
branding.com  
 
Study rankings 
To qualify for inclusion in the study, a ‘brand’ needed to comprise of more than one 
hotel and be present in more than one country. Additionally, the majority of its 
properties had to be commonly recognised as five-star. For each of the 59 brands that 
met these criteria,    we compiled a listing of its open hotels and this exercise resulted 
in a sample set of nearly 1,600 properties in 135 countries.  

During the week 10-14 August, the research team recorded the TripAdvisor 
ranking for every property within the sample and weighted this Pure Rank    
by the number of hotels in the location. The result of this calculation is the hotel’s 
Weighted Ranking. To compute the Rating for a brand, the total of its Weighted 
Rankings for each hotel was averaged across the number of properties in the 
portfolio.  

 
 
 
 
 
 

http://www.doylecollection.com/
http://www.luxury-branding.com/
http://www.luxury-branding.com/


 

World’s Most Popular Hotel Brands 2015, ranked by brand consistency 
1.       Edition Hotels 
2.       Armani Hotels & Resorts 
3.       The Ritz-Carlton 
4.       Oberoi Hotels & Resorts 
5.       Nikki Beach Hotels & Resorts 
6.       Dorchester Collection 
7.       Capella Hotels and Resorts 
8.       Rocco Forte Hotels 
9.       Raffles Hotels & Resorts 
10.    The Doyle Collection 
 
 
World’s Most Popular Luxury Hotel Brands, based on 59 brands 
1.       The Ritz-Carlton 
2.       Oberoi Hotels & Resorts 
3.       Raffles Hotels & Resorts 
4.       Langham Hotels and Resorts 
5.       Rocco Forte Hotels 
6.       Dorchester Collection 
7.       Capella Hotels and Resorts 
8.       Park Hyatt 
9.       Shangri-La Hotels and Resorts 
10.     Armani Hotels & Resorts 
11.     Mandarin Oriental Hotel Group 
12.     Firmdale Hotels 
13.     Four Seasons Hotels and Resorts 
14.     The Doyle Collection 
15.     GHM 
16.     Edition Hotels 
17.     Como Hotels 
18.     Thompson Hotels 
19.     LUX Resorts 
20.     The Peninsula Hotels 
 
TripAdvisor 
TripAdvisor has 375 million unique monthly visitor, and 250 million ratings and 
reviews, featuring 5.2 million establishments in 123,000 destinations, with 
950,000 hotels, B&Bs and speciality lodgings, operating in 45 countries 
worldwide. The site offers 38 million candid traveller reviews with 160 
contributions every minute, making it one of the world’s most relied-upon online 
travel review and advice resources. www.tripadvisor.com  
 
 

http://www.tripadvisor.com/

